“I will Survive”

Essential Information

Organize a march with people who have survived a tobacco-caused disease or lost a loved one, and their family members, to put a face to statistics, and make the issue more real and understandable to the public and the media.

Age Group: all ages

Number of Participants: the more the better at least 10-15 people for the actual event to make a bigger impact.

Time: 6 weeks

Resources: Poster and ribbon

Cost: $15 to $30

6 weeks before the event:

· Find a location for the march, such as a neighborhood park or your school.  Get permission and permits if needed.

· Publicize what, where, and when your event will be, and start signing up participants.  Continue recruiting until the day of your event.  Be creative!  Design a flyer, go door to door in your neighborhood, make announcements in school – do whatever it takes to spread the word about your march!

· Develop your media list and write a media advisory to the local newspapers and TV stations about the event so they can have the info for the community calendars that most provide.  

· Start making posters for the event with different statistics and tobacco industry quotes on them.

· Make black ribbons for every participant to wear to represent the lives lost each year to tobacco-caused diseases.

· Put together your press kits, developing creative ways to pitch your event.

3 days before the event:

· Contact the media.  Distribute your press kits and follow-up by phone to encourage reporters to cover your event.

· Remind people about your event.  If it’s a school activity, make another announcement.  You can also hand out more flyers or send an email, make phone calls – whatever it takes to make sure everyone will be there.

Event Day:

· Be sure that you have all your materials, including posters and ribbon.

· Invite survivors to speak before the march begins.  Ask them to share personal stories that will motivate the crowd.  (The media loves to cover personal “human interest” stories.)

· Take plenty of pictures of your march and of your speakers.

· If march participants are interested in sharing their stories to help educate others about the tobacco, let them know about the Campaign for Tobacco-Free Kids’ Voices Against Tobacco Website at voicesagainsttobacco.org

Afterward:

The emotional appeal makes people want to make a difference.  Just make sure you have something people can do to follow-up after the march, whether it is to sign a petition or call a legislator, or some other action against tobacco.  Think about distributing a petition in favor of making your city, county, state, or school smoke-free if they aren’t already.

